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Why Brands Should 

Aim For The YouTube 

Partner Program
It’s about more than the 

ad revenue split
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The Hidden 

Power of YPP 

Eligibility

For brands serious about their YouTube 

channels, focus on joining the YPP. Yes, 

you can monetize your content, but 

you’ll also unlock crucial controls.
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Keep Competitors Off 

Your Channels
Once in the YPP, you can prevent competitors’ 

ads from appearing on your videos. 
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Sensitive Ad Categories & 

Full Ad Control

 Keep sensitive ad categories off your channel

 Gain more control over your channel’s ad experience

This means a more brand-safe and tailored viewing 
environment for your audience.
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YPP Eligibility Thresholds

To unlock these benefits, meet these eligibility 

requirements:

 1,000 subscribers

 4,000 public watch hours (in the past 12 months) OR

 10M YouTube Shorts views (in the past 90 days)
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Did YPP Help Our 

Visibility?

Impressions for the 3rd + Lamar YouTube channel 

grew 22% in the 6 months after we joined the YPP. 

Could be a total coincidence, as many factors play into 

this. But joining YPP definitely did not hurt! 
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Ready to Supercharge Your 

YouTube strategy?

Is growing your YouTube channel a priority? Do you need help 
meeting the requirements for the YPP?

Connect with 3rd + Lamar: 

hello@3rdandlamar.com
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